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The purchasing decision of the Algerian consumer between
the influence of advertising and the brand

oty yya3f
it sl oy bkl A 2nsls [MECAS 2/ oo 2l o

azm_rachid@yahoo.fr

sé @3
Flatme 3l o Aol de inals [pOidex ;21 ud ol Sl
yahiamekhaldi@yahoo.fr

2023-06-02 : & ,,2023-04-17 : 2 43, 2023-03-04 : 20

uadlall
F LS s oz 15 13 SR (3 (o ) ol e lndl 231y OO 15U £ stge 2l ol gls
Splong 6ildyg ailorl Bbpmag Slgnall gl s (3 Sl 9,09 Leiliny Slowsll 14 (3 ised) JLatW) 287 51
bl ey AL Pl a o Ll Y dgde Thas gl ool
Shlera¥l odos g i & Ldays (Oluwals 13¥5 (3 §leinl 300 ayjyp Dot on & Ol sl el Lid iyl ods Ay
A Ty @ Jaldy ) Bilam Y L) oy plasals
g o) 2l (OOY gkl bl KANLY]
M12,M31,D83:JEL wisai
Abstract
This study deals with the impact of advertising and brand on the Algerian
consumer’s behaviour decision to buy a new product. It also highlighted the
importance of marketing communications in the enterprise’s success and survival,
and the need for research in the study of consumer’s behaviour in order to know his
needs and desires and cope with the changes in it because it is one of the reasons
for the success and survival of enterprises.
To implement this study, we distributed 300 questionnaires in wilaya Tlemcen.
Then, they were unloaded using some statistical methods to study and analyze the
customers views with Excel and SPSS programms
Key words: Product, advertising, Brand, Consumer behavior
JEL Classification Codes: M12,M31,D83
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