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Abstract :
The services sector in its new form has become one of the most dynamic sectors in
terms of growth, and the development in other sectors has become dependent on
the developments and improvements that occur in this sector, and at the present
time most service businesses achieve a large part of their revenues by selling their
services in global markets where they constitute Banks are the basic base for
building the various economic sectors.
Quality management in banking services is an inevitable necessity and its positive
impact on the economy of countries and economic development, especially with
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the continuous change in the tastes and desires of customers and the increase in the
complexity of the environment surrounding banks and the increasing degree of
competition as well as the expansion of markets and the variation in their
characteristics, made banks look for ways, methods and procedures of Contributing
to retaining its customers and obtaining their satisfaction has become the primary
goal and the strategic goal that it aspires to achieve.

Key words : quality of bank services , Qualitative methods in quality management,
qualitative models
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