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The role of social marketing in reducing the social and economic impacts in
light of the outbreak of the Covid 19 epidemic
-A field study on a group of charitable societies in Algeria-
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Abstract:

The aim of study is to clarify the role of social marketing in reducing the social and
economic effects of the Corona virus (Covid 19), by dropping the study on a sample of civil
society organizations in the various states of the country represented in (associations, scouts,
parties) to address the effects of the spread of the epidemic To reduce its severity, and employ
social marketing campaigns to spread awareness and change behavior, based on a
questionnaire form was distributed to collect data and test the study hypotheses, we found the
results of the study showed the contribution of social marketing in reducing the severity of the
economic and social effects of the korona virus epidemic for the affected groups by adopting
it from Before civil society organizations.
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