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The effect of the marketing mix in Islamic banks on purchasing behavior
From the point of view of Al Salam Bank Algerian customers
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Abstract:

The study aimed to find out the effect of the elements of the marketing mix on the
buying behavior of the consumer in the Islamic banks in Algeria, From the point of
view of Al Salam Bank Algerian customers, As Islamic banks offer their services as a
strategic alternative to Traditional banking services, To achieve the goal of the study,
a questionnaire form was prepared for this purpose and it was distributed to a sample
of 155 individuals, The SPSS statistical analysis program was used to address the
study hypotheses. The study found that there is an influence of the marketing mix in
Islamic banks on purchasing behavior.

The study concluded with a set of recommendations, the most important of which

are: The need to adopt modern marketing concepts by promoting and supporting
the elements of the marketing mix in line with the requirements of the Algerian
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consumer, As well as the need for further studies to identify the reason why some
elements of the mixture do not effect and work to remove them.

Keywords: Islamic banks; Marketing Banking; Marketing mix; consumer behavior
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