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Abstract

The paper aims to formulate the theoretical framework for what is known as
social media marketing, in addition, it aims to examine the effectiveness of this

type of marketing in enhancing / creating the competitive advantage for
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economic institutions. To that end, we designed and distributed 41 questionnaire
to a number of mobile phone agencies in four provinces, Relizane, Tiaret,
Mostaganem and Chelf. Their data were subsequently processed and analyzed
using SPSS Program.
Among the most important results was the existence of a statistical relationship
between social media marketing and the various sources of the competitive
advantage of the institution on the means of social media and platforms
represented by social capital, brand awareness, quality of service and customer
relations.
Keywords: social media, social meida marketing, competitive advantage,
economic institution.
Jel Classification Codes : M370 M310 M210 M150.
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