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Abstract: The study aimed at identifying or knowing the effect of some personal
variables on the behavior of the Algerian consumer when purchasing food products
stored in the state of Bechar. A sample of 100 consumers from the study community
was selected in the state, and the questionnaire was used. After analyzing the data, the
study showed that there is no effect on the level of consumer learning in the purchasing
behavior of the types of packaging, while the effect of the educational level of the
Algerian consumer in his purchasing behavior of the presence of preservatives in the
food saved, and the impact of housing address in the behavior of the consumer For the
method of food preservation, as well as the impact of consumer income in the behavior
of the purchase for what matters when you buy (price, quality, or brand name) as well
as for the place of shopping. The results of the study showed that 40.4% of the sample
members prefer to freeze food, and about 45% of consumers check for preservatives
when purchasing food products. As a result of their interest in health, about 58% prefer
Carton containers to other containers. The results showed that about 40% of the study
sample does not exceed their monthly expenditure on the purchase of food between
(10-15%) Algerian dinars, and that about 24% of the study sample their monthly
expenditure on the purchase of preserved food ranges from 4-10% and about 21%
realized between (15-20%) of monthly income.

Keywords: : Demographic variables, consumer behavior, preserved foods, buying

behaviour.
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