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Abstract.

If it is possible to look at the phenomenon of internationalization as a
natural evolution of human civilization for a long time, what sets it apart now is the
intensity of exchanges between the countries and propagation speed and provide
funding sectors and Informatics and breadth of the market .... and others, in
addition to several factors explain the transfer of enterprise activity to international
markets including the commercial and financial factors, and other environmental
factors.

And in light of the current world economic transformations, including a
large number of countries to join the World Trade Organization, the thing that
means the erosion of the geographical border between the Member States of this
Organization and the free movement of products and services for economic
institutions, as well as the formation of economic blocs, which means the
acquisition of institutions of these countries Center competitive. Economic
Corporation Activity at the international level has become imperative requiring
them to prepare to compete locally and move to compete internationally and to take
advantage of Firat size and expand market share and access to the area of new
business ... etc.

The economic organization making a decision to engage internationally
activity preceded by a series of studies and family demographics are in their
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entirety the basic pillars of the success of its activities at the international level this
is what will be addressed through this study.
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