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Abstract

The internet age has engendered a number of etluballenges in the Algerian
economic institutions as a result of increasing petition among enterprises due to the fact
that the International Network (Internet) is a pahiat is not subject to the law and what is
happening in these enterprises are actions devdidarty ethical principles. Electronic
commerce or e-commerce allowed for the creatioa lofige number of enterprises which have
websites on the Internet and use them to offer gevices. This has increased the number of
piracy cases on information relating to the compue®f the institution’s survival. Moreover, it
helped others to invent new ways of intrusion gndng) on customers through the Internet, and
other electronic immoral acts.

The chances of Algeria for development in the fi@lde-commerce depend on the
availability of Information and Communications Technolo@T) and its evolution. The
accelerating global development of e-commerce aedgtowing international trend to deploy
the application of ICT should push Algeria to felldhe path of this kind of trading (e-
commerce) without a moment of hesitation.

Keywords: E-commerce; Information and Communication Techgg] Algerian economic
enterprise; Business ethics; Ethics of e-commerce.
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1. Introduction

The actual evolution in the global environment, at levels, has been
accompanied by many ethical breaches that resitiedthe lack of attention to ethical
standards in managing the activities of many ecooaonstitutions. These excesses
have aroused the alertness of those interestddsinssue to think of appropriate ways
to ensure the sovereignty of the ethical dimensansingredients in an effort to adapt
and guarantee survival in the business environmayntmeans of a set of moral
competitive caracteristics.

This is not outside the scope of e-commerce in ki@ ethical principles have
become more urgent than in traditional commercepide the positive effects already
achieved, e-commerce has engendered a set of raipedldor some institutions which,
as a result, are facing more competitive presstheommerce has become one of the
primary means for the exchange of information, etge and products, between
different sectors and different countries. Furtleecommerce has enhanced the capacity
of several institutions to take advantage of theegdacilitation and accuracy it has
provided in the exercise of its business. Some emreg, not using this kind of trading,
have lost many of their customers due to fiercepetition. Consequently, as they were
put under constant pressure, some of them restotethethical practices in order to
achieve their objectives and to support their cdigac to achieve competitive
advantage.

In light of the above, one may ask the following estion:

What is the reality of e-commerce ethics in the Algrian economic
institutions?

From this question, the following sub-questiomsy arise:

- What are the ethical rules which must be consiiewhen practicing e-
commerce?
- Is it possible to take ethical decision-makingestommerce operations in a
highly competitive environment?
- What is the reality of e-commerce and its ethitghe Algerian economic
institutions?

The present study seeks to address each one efifise®s.
2. Importance of this research

This research study is very important as it seekshbw the link between the
ethical principles and e-commerce. Its significamt® stems from the considerable
role played by business ethics in supporting theciehcy and effectiveness of e-
commerce in the economic institutions, and pardidyl in Algeria.

2-1. Research objective3his research aims at:

Shedding light on the theme of e-commerce, asanis of the contemporary topics in
business administration;
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Demonstrating the role played by e-commerce ethicghe Algerian economic
institution;
Disclosing the reality of e-commerce ethics in Atgerian economic institution.

In order to achieve the desired goals and to responhe problem at hand, our
team relied on the descriptive and analytical appnpas well as the case study method
using theStatistical Package for the Social Scien(®BSS software. To confirm the
above, the following axes are addressed:

Axis 1: The reality of Information and Communicatidechnology (ICT) in Algeria;
Axis 2: The reality and prospects of electronic omence in Algeria;
Axis 3: The reality of e-commerce ethics in the étign economic institution.

Axis 1: The reality of Information and Communication Technology (ICT) in
Algeria

Over the last few years, the Algerian comprehengeécy has aimed at
building an information society. This can clearlg moticed through the official
discourse of Algerian officials, and also by theenmgtly launched development programs
whose objectives are to develop the sector of mé&bion and communication
technology (ICT).

First — The concept of information and communicatio technology (ICT)
1. Definition of information and communication tecnology

Information and communication technology (ICT) mgents all uses of
computers and communication networks, as well asirglp information through wired
and wireless devices. Usually, this technology ime® communication devices such as

the phone, fax and Interfet

This technology is also viewed as a set of devares tools that provide the
storage, processing, and retrieval of data, wharhtben be forwarded through various
communication devices, to anywhere in the world] eeceived from anywhere in the
world as welf.

2 . Modern information and communication technolog in Algeria

Algeria has made great efforgich consist of projects and regulations aimed at
upgrading the sector of modern information and comigation technologies, with the
help of those who have skills and competenciedis area. Moreover, the Algerian
market for modern information and communicatiorntedtogies is thought to be at the
height of its development, as it coincides with éxpected significant growth due to the
considerable importance of the Algerian markethi@ Maghreb region with regard to
the existing potentialities. In addition, it seethat Algeria’s openness strategy and its
new trend toward the modern world of technologyt v achieved after the completion
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of the new city project, which consists of a smaflormation and communication
technology town, which involves ten (10) projecithese projects and programs aim to
develop communications and to liberalize the ihites and the market economy in
order to open the way for competition to private @ablic companies. The government
has always praised any kind of partnership initedithat may be concluded between
Algerian companies, or between Algerian and foreigmpanies. On the other hand,
the partnership between the institutidPad with Algeria Telecom to rehabilitate,
develop and give an additional impulse to the fieldcommunication technology
through partnership

However, despite all the facts that acknowledge éw&ent of public and
institutional interest in the field of informaticsne study conducted on information and
communication technology revealed the existenca afgnificant delay in acquiring
these technologies in Algeria, compared to Moroaed Tunisia. This delay is mainly
due to the deficient culture of technology diffusior even to its complete absence; it is
also due to the insufficient number of telephomedi in addition to the low level of
qualification of the population.

The thing that has further worsened the situatisnthe evolution that
accompanied the use of the mobile phone in Alg@naing the year 2004, the number
of subscribers exceeded 04 million, and then ittweser 7 million of subscribers in
2007. By the end of 2009, that number reached 466.6omisubscribers worldwide. In
the year 2010, Algeridelecom reported a number 68 million subscribers for the
fixed-line telephone, and according to the Algerianthority for the Regulation of
Posts and Telecommunications; there were more 8tamnillion subscribers until
November 2011. The subscription ratio was 95% efdbuntry's population, with the
services of three mobile operatbr&owever, the number of mobile phomsers
reached 45 million subscribers in the year 2014, including 8 million the third
generation, ( a subscription rate of 115 “%).

3. Evolution indicators in the sector of informatbn and communication
technology in Algeria

The chances of Algeria to develop its e-commerad tanmake it successful
depend on the availability of information and conmication technologies and their
development. Here are some indicators of the ewmluin the sector of new
technologies:

a- Record number (IDI) in the development of informaton and
communication technology This record was found to be equal to 2.65 in
2008, on a scale between 1 and 10. However, ie gipithe progress made
by Algeria in developing this indicator, the coynbas lagged far behind in

@ sl Baled L aadie 35T o gnbadl LilSCe) S duslys ¢ il S digiSTYI dapSoll ((2013) 518 &1 S et
T o3 ¢ i Gnalm il plal)
® http://www.staralgeria.net/t7937-topic#ixzz3ipNVOFBR -Viewing history 2015/09/15
T ot pompe (2013 315 &0 (o’

4 http://www.echoroukonline.com/ara/mobile/articles/253007 htm Viewing history

2015/11/20
158



Revue Organisation & Travail Volume 6, N°1 (2017)

adopting the new technological changes, comparets thrab neighbors. It
was ranked in the position 14 in the Arab world a0 in the world,
according to thelCT Development IndexIDI) for the year 2008

The data indicate that tHET Development Inde{Dl) was equal to 3.30 in
2012, which allowed the country to be ranked initoms 114 globally; in 2013,
that figure rose to 3.42 while retaining the samekrof 114 out of 166
countries. It was ranked 13 in the Arab world

b- ICT Price Basket (IPB): It is well known that the nature of the relatioipsh
between the cost of information technology anddemand for it is an inverse
relationship. The lower the costs of technologg, tigher the possibility to take
advantage of it; this allows for a greater oppatjuto utilize information and
communication technology in the commercial sphefée total cost of
information and communication technology for thewry2009 was estimated at
2.43 % of the averaggross national income per capjtevhich allowed Algeria
to occupy honorable places on the knowledge ladfisociety. It occupied the
seventh place in the Arab world and was ranked éddwide. The costs of ICT
services dropped by 18% worldwide, between 2008 20itD, and the most
significant price decline took place in the broadbnternet services. However,
Algeria was not mentioned in the international repm information technology
services. Algeria was ranked at the bottom ofligte in the field of Internet
flow speed and download speed, which has recemtin lpublished by some
websites specialized in studying breakthroughstechnologyand its price
throughout the world. The absence of Algeria frdwa list of countries cited by
the International Telecommunications Union (ITU) dhaa number of
consequences, despite a series of seminars aneéreooés sponsored by
Algeria.

c- E-readiness index:According to the report prepared by the World Ecoito
Forum in collaboration with the agency "INSEAD" agwtitled the “Advantages
and Risks of Massive Data" (Big Data), Algeria suff from a delay in
information and communication technology, for whigtost of the indices on
Algeria lag behind, as compared to those of neighgocountries. The report,
which was based on various indices, was not inrfaf@lgeria’s ranking, since
its networked readiness index was ranked 129 i 20 131 in 2013. Indeed,
Algeria was ranked 131 globally, and eleventh negily in the networked
readiness ranking for the year 2013; its netwoneadliness index was 2.78, as
mentioned in the annual report, entitled "InforraatiTechnology for the year
2013", issued by the World Economic Forum in cadla@bion with the European
Institute for Business Administration (Institut Bpéen d'Administration des
affaires, INSEAD), whose main objective is to assthe readiness of countries
to put to use the opportunities offered by inforimatand communication
technology.

d- Turnover of the telecommunications sectar The information and
communication technology revolution in Algeria igpanding dramatically, and
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this can be seen through the growth of revenuesamings in the ICT market,
as the turnover in this sector has multiplied, mgvirom 24.3 billion dinars in
2000 to 285 billion dinars in 2009. It reached dneount of 290 billion dinars in
2010. This figure includes all the dealers thataative in the wired and wireless
telecommunications sector, i.e. mobile and landphene, as well as internet
providers, with a turnover of $ 5.5 billion in 201Zhe operations of
rehabilitating the basal installations for the wireand wireless
telecommunication program and also connecting costs to the network was
estimated to be around $ 3 billion, during the gerextending from 2010 to
2014. One should be aware of the importance ofcthribution of the ICT

sector in the gross domestic prodﬁct.

Axis 2: Reality and perspectives of e-commerce in Algeria.
First - The concept of e-commerce

1. Definition of e-commerce

The concept of e-commerce is a general concepirtblatdes all forms of work
that are carried out by means of information andnmainication technology.
E-commerce is also known as?asystem that allows for online buying and selling
actions of goods, services and data. This systemadlows electronic movements that
support the generation of revenues, such as theegges that enhance the demand for
such goods and services. It can be likened to ectrehic market in which sellers,
brokers and buyers may be in contact, and wher@upts and services are offered in a
virtual or digital format.

E-commerce is also defined #ke process of conducting sale and purchase
operations, subsidized by electronic means, anchgpify through the Internet. The
electronic markets are considered as places tbapecial for that kind of trade.

2. Forms of e-commercé

a. Business-to-business (B2B) e-commerce:This type of e-commerce is used
among businesses.

b. Business to consumer (B2C) e-commerceWith the emergence of online
shopping, it has become possible for consumersyabods and make online
payments by a credit card.

c- Business to local Administration (B2A) e-commerce With the expansion of
commercial activities, it is common nowadays to esetronic commerce to
execute most transfers, such as payment of tardsthe different transactions
between companies and local government institutions
d- Consumer to bcal government Administration (C2A) e-commerce This
includes several activities, such as paying taxed getting papers and
documents electronically.

3. E-commerce requirementsExpanding e-commerce requites
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- An electronic infrastructure: e-commerce development depends on the
evolution of the infrastructure of telecommunicagoThis infrastructure includes
wired and wireless communication networks, fax, n@olnternet, computers,
applications and drivers, human capital, etc.,
- Legislation and e-commerce regulationsthis includes the legislation and
contract laws, and evidence for electronic sigrestwhich fit with the nature of
electronic commerce,

- The availability of human resources:the success of e-commerce relies on the
availability of a staff that is specialized in tHesector, communication networks,
internet, and application programs related to evoenge; it also requires a high
networked readiness index.

- Taxes: government policies tend not to endorse the ratifim of taxes on e-
commerce activities due to the difficulty of tragithe physical delivery of the
electronic products sold.

Second - Reality of e-commerce in Algeria

Despite the tremendous development ttiatworld has known in the field of
electronic commerce, Algeria has not enacted a dawelectronic commerce, yet.
However, it has enacted some practical laws anal legts that are related, in one way
or another, to one aspect of e-commerce, for exarti laws relating to Internet
providers, those related to electronic crime, drecd relating to intellectual property,
especially because several international compdraes classified Algeria as one of the
countries where cyber-crime IS risfng

No precise figures and statistical data on the amk growth of e-commerce in
Algeria can be found but some indicators and festwhow it clearly. Several recent
websites, such as the website www.ouedkniss.cofey af great number of varied
services. They also provide advertising spacevdopus companies. Other websites,
such as www.dzsoq.dz, www.dzdeal.dz and www.cliedig in addition to Algeria

Telecom networked services, may be mentidned

1. E-commerce infrastructure in Algeria

a. Internet: The number of Internet users exceeded 11 miilo@014. Also,
the number of Internet cafés expanded incrediblybliP institutions and
economic enterprises have become more aware ofeitessity to be present on
some special electronic websites.
b. Internet service providers, cafés and websitesThe number of Internet
service providers has undergone a stunning devedopnn Algeria. The
availability of such a huge number of internet pdevs in the local market will
certainly have a positive effect on improving theality and prices of Internet
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service$,

As for the Internet cafés, the Ministry of Post adnformation Technology
statistics reported that the number of Interneésagéached about 16,000 cafes in
2014. These cafés contribute significantly to tegedlopment of the Algerian e-
commerce. However, statistics indicate that the memof Algerian websites
amounted to about 45 000 sites in 2014

c. Computers Among the most important requirements for stgrten e-
commerce business is the availability of computbiet allow access to the
internet.

The computer sector has witnessed rapid changésrnms of the number of
computers; they amounted to only 25,000 in 1994d, raached 47,160 in 2008.
d. Fixed and mobile telephone networksDespite the increasing number of
subscribers to the fixed-line telephone, this tebbgy is seen to grow very
slowly in Algeria, and this is confirmed by the tiee in the number of fixed
telephone lines. The Algeriauthority for the Regulation of Posts and
Telecommunicationsndicated that the total number of fixed-line pHene
subscribers amounted to 3.098 million in 2014, careg to 3.59 million in
2013, down by 13%. However, the number of intesudtscribers approximated
1.6 million during the same  period, up by 24.64%
As for the mobile phone, in the year 2014, thers Wa million subscribers; 8
million of them in thethird generationof wireless mobile telecommunications,
which represents a subscription rate of 115%, upldeember 30, 2014. This
confirms that mobile phones are the kind of tecbgyplthat is the most widely
spread in Algeria

Table 1: Demographic development and number of int@et users in Algeria for
the period from 2005 to 2014:

Percentage (%) Number of inhabitants Number of users Year
0.2 31 795 500 1920000 2005

7.3 33506 567 2 460 000 2007

10.4 33 769 669 3 500 000 2008

12 34178 188 4100 000 2009

13.6 34 586 184 4 700 000 2010

14 37 367 226 5230 000 2012

16.5 36 486 000 6 020 190 2013

28.4 38 700 000 11 000 000 2014

Source (Sohki Naima , 2015, p 70).

Axis 3: The reality of e-commerce ethics in the Algerian @momic enterprise.
First - The concept of business ethics
1. Definition of business ethics
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"Robbins ;Coulter'defined business ethics a5 aet of principles and criteria
that guide the behavior of individuals and groupd help them determine the right and
wrong thing. They can therefore help them decidatwd do to achieve the right things.
Business ethics has also been defined asehavior that is committed to ethical aspects
and values which express trust, transparency, hgreasd avoidance of distinction and
dodging. Such a behavior will certainly lead toatissactory outcome for all parties by
adopting legal means and tools.

Business ethics means that there are principlespecific rules that must be
respected; they would result in the characteristice organization. Business ethics
can also be defined as the analysis of the mearaspplying ethical standards to
individuals who should make concrete decisionsiwithe organization.

2. The importance of business ethics

Commitment to the ethical principles and behavsoofi great importance to the
various segments of society. The most importanefisnthat business organizations
can get from their commitment to an ethical peripec aré:

- The positive correlation, within the modern vielwetween the ethical

commitment and the financial benefits that the oizgtion can achieve, and if
this does not occur in the short term, it will e@mty appear in the long term,

- Enhancement of the reputation of the organizaditoime local and international
levels, and this should have a positive impact ds profitability,

- Commitment to the ethical dimensions of busimasgs the organization within

the context of enlightened self-interest,
- Having access to private global certificates sasHSO 9000 and 1SO 14000,
goes along with the organization's commitment toynaf the ethical standards;
it thus carries with it an acknowledgment of a nhaoatent.

Second - E-commerce ethics
1. Aspects of commitment to ethics in e-commerce

Although the e-commerce style is characterized Whyga level of interaction
between the parties involved in business, the opttbat remain possible to document
the transactions may be limited due to the presehaeggreat possibility to change them
or to reproduce them because no documents wereaegetl at the execution of
transactions. Therefore, the email turns out téhieeonly legal basis for both parties in
the event of any dispute between them. This opeasioor to a significant legal case,
such as a legal proof, and this makes it an olestactonfidence in e-commerce. The
latter provides the capacity and capability to aehieach component of the business
process, including the delivery of immaterial goads the network. This requires a
greater ethical commitment at each stage of impheatien of the transaction. As for
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the physical goods, the commitment to the termshef contract represents a moral
dimension, which includes quality, delivery timedararranty period and other issues
that accompany the implementation of the contract

2. Business ethics in the context of the Internet

The Internet is not a precise and disciplined mdanachieve good business
ethics. It is not subject to the law; it may alemi@in a lot of operations with no moral
principles. A great number of cases of moralityssboan be mentioned; such cases may
be dishonesty, impoliteness, and indecency. Thgeusathe World Wide Web allowed
some users to find or create new ways of intrugiaihe lives of customers and spying
on them. Therefore, business organizations oughtlassify and conserve sensitive
personal information of their customers and keeprtisafe, because such information
may be considered as a vital marketing catalogherorganization. In order to reduce
the negative impacts of Internet piracy, it has opee urgent for all types of
organizations that aim to make profit to spendtafanoney, effort and time, in order
to reduce the number of piracy cases. The sunakal business organization depends
on protecting and securing the sensitive persariaimation of its customefs

3. Ethics of e-commerce in Algeria

The majority of cyber crimes that are generallyatiee by security services in
this area are confined to some Algerian hackers putade bank accounts, steal account
numbers, practice sexual harassment, extortion, @efémation threat. Algerian
shoppers on the internet fear fraud actions, im laj the increasing number of phantom
e-commerce companies, escalation in cyber-crimeexppansion of sabotage attacks.
This may be due to the absence of effective govemimegulations that would regulate
commercial transactions and secure the cyber opesatof buying and selling,
especially that the majority of Algerians ignore tiays to complete transactions. This
fact has a negative impact on e-commerce in Algdretause the phenomenon of
online fraud and swindle has weaved through maae time way; it can pass through an
e-mail or phone call to target a wide cross-seatiosociety.

Third — E-commerce facts in the Algerian economimstitutions
1. Active e-commerce websites in Algeria

Many Algerians believe that e-commerce websitesnamexistent in Algeria,
but this is no longer true, since it has becamarcia recent years, that these sites are
increasingly present among Internet service prosidéndeed, a high number of
websites are very popular among Algerian visit@sgd even among the economic
enterprises that use these websites in their opesabf modern advertisement. Some of
the websites that are active in the field of elwwitt commerce in Algeria are ouedkniss,
iPads, air Algerie, web dialna, Algeria marketsglsdb, made in algeria, bait algeria,
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master algeria for e-commerce, eshrili, kteb, dz ...... and othefs
2. Algerian economic enterprises and their e-commee facts

According to preliminary results, of the nation@oromic census which was
completed during the year 2011, from the Nationaieu of Statistics, the commercial
sector dominates the economic activity in Algehleed, this sector was ranked first,
with 528.328 companies, which is equivalent to 9o df all the institutions which were
checked off, while the services sector comes in gsheond place. This sector is
considered as one of the most important econontieitses in Algeria with 325.440
companies. However, there are no statistics whagsabout the number of economic
institutions that use e-commerce in Algéria

A study was conducted by a researcher at the Rdsdaenter of Applied
Economics for Development on the use of informatiechnology (IT) in small and
medium-sized enterprises. This study concernedceb@anies during the year 2010.
The results showed that many Algerian companienarénterested in marketing their
economic activities on the Internet. Indeed, onlkeay small percentage of companies
have websites that provide some general informaéibout the institution and its
products, without profiting from the commercial pislities offered by the Internet,
which is considered as the foundation and the bawklof e-commerce. Having access
to the internet is one of the first steps in ex@ng any e-commerce transaction. The
proportion of companies that are connected to therriet does not exceed 20%

In addition to the low percentage of Algerian ingions connected to the
Internet, most of them do not go beyond the sedewel in using e-commerce, which
means that they have pages containing generalmiafosn only, while only a few of
them have comprehensive websites; this is probdindyto the high cost of services on
the website. The Algerian electronic transactionsndt complete all stages of the
transaction because of the existence of legal lol@shsuch as the acknowledgement of
electronic documents and electronic signature. Statienical barriers are the lack of
electronic payment procedureand therefore e-commerce has not really stamed i
Algeria. Thus, Algerian economic companies remairfan cry from the global
developments in this arka

3. E-commerce classification in some Algerian ingtitions

The majority of e-commerce transactions in Algease heading towards two
fundamental types, namely business-to-consumer YBé@saction, and business-to-
business (B2B) transaction
a. E-commerce between businesses and consumers (B2Many Algerian
businesses have been quick to embrace the modedalitres to market their
products online, and deliver them to consumerss Hais helped to spread this
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purchase pattern over the Internet, which is knagnElectronic Retailing
(B2C). This kind of trade has provided consumerthwinany advantages, like
the freedom of choice, with time and costs economy.
b. E-commerce between business and business (B2BJome Algerian
companies have started accepting the idea of esmownt, but on different
levels. There are websites of some companies thet already started using the
Internet to deal with other institutions. Howevéne available information
confirms that most attempts of institutions to enib® world of e-commerce are
based on the relationship with their customers (B2@ile there is a significant
lack of information regarding trade exchange betwagsinesses (B2B).

4. E-commerce ethics in the Algerian economic ingtions

Algeria is committed to implementing tii&eneva Declaration of Principleand
Plan of Actionand the Tunis Agenda regarding the Informationi&gc Through its
digital strategy of 2013, Algeria tries to develapegal framework, as a major focus,
especially when it comes to preserving identityornfation, and personal and private
data, and protecting electronic transactions froats eof vandalism and crime.
On the other hand, Algeria, which strongly suppdiie Global Cyber Security
Program, initiated by th&lobal Cyber SecurityfCapacity Centre (GCSCC) in May
2007, has repeatedly expressed the desire to ameln immediate agreement on the
transfer of EU experience in this field. MoreovAigeria is strongly in favor of an
initiative to protect children on the electronidwerk. Such an initiative was launched
at a hi[(I:]h level, in the 2008 session of the Intéonal Telecommunication Union
Council.

Algeria is among the countries that are mostly eggdoto piracy and cyber-
crime. Thesuccess of the digital government projdepends on developing efficient
protection programs, and also on benefitting frbom international experience, with the
help of Algerian experts in this field. In this ¢ert, one expert advisor in Information
Security (IS)believesthat a national comprehensive approach shouldelbelaped to
prevent electronic piracy and to protect institai@nd public bodies from cyber-crime.
Moreover, he noticed that Algeria is developingdafénsive" approach, through the
purchase of protective equipment, while the offemsipproach is urgently required to
face all types of threafs.

Field study
First - Field study methodology

A case study method was followed in the presemtystlihis was carried out in a
number of banks and websites that deal with e-camene The commonly known
Statistical Package for Social Sciencepss version 22was used to analyze the data
that were collected through regular mail questionenal his questionnaire included an
introduction which consisted of the title and thgortance of this research. There was
big emphasis on the confidentiality of the inforioatto be collected. This may be the
personal information about the institution's diogcor the first person in charge of the
marketing department in the institution. Then casoene expressions and questions
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related to the variables in this research, nanielyyloral commitment when concluding

deals, 2- Disclosure of information and productsSa&fety of products and services, 4-
Credibility in declaration, 5- Justice in pricir@s, Meeting the deadlines for delivery, 7-
Gaining a competitive edge 8- Reality of e-commémncalgeria.

The scale of Likert was used. This scale generailplves 5 options that are
often graded as: 1- Not available at all, 2- natilable, 3- neutral, 4- available, 5-
widely available.

1. Sample of the study

The study sample consisted of 36 institutions,uditlg 20 Algerian websites
and 16 banks. The questionnaires were sent thredgfail; only 36 of them were
recovered out of the 50 that were sent out. Thevered information was valid for our
study.

2. Reliability of the study tool

It was ascertained that the scale has a validnateronsistency through the
Cronbach’s Alpha test, which gave a value equd.6®7%, which indicates that the
measuring tool enjoys a high degree of stability.

3. Variables of the study

a- Independent variable of the study- This is the e-commerce ethics, which
includes:
- Moral commitment when concluding deals;
- Credibility in the declaration;
- Disclosure of information about products and E&y,
- Justice in pricing;
- Safety of products and services;
- Delivery date commitment.
b- Dependent variable of the study This is the competitiveadvantage

Second - Analysis of the study results
Axis 1- Moral commitment when completing deals

Table 02 Distribution of respondents according to axis 1

Axis 1
Valid Cumulated
Frequency| Percentage| percentage | percentage
Valid 4.00 23 63.9 63.9 63.9
4.25 11 30.6 30.6 94.4
4.50 2 5.6 5.6 100.0
Total 36 100.0 100.0

Source spssresults

The table shows that different responses are regédat the first axis. It is noted
that 23 is the most repeated frequency; it is #eoone that represents response 4
(Available), with a percentage of occurrence of 63.9%. Thmesents the largest
proportion, which means that the company is ethicebmmitted when completing
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commercial transactions.
Following the same method, the table of duplicatas produced for each question. The
following results were then obtained for all the mesning axes.
Axis 2 - Disclosure of information and products

The results showed that most of the Algerian ecoaadnstitutions disclose
information related to the products and servicesy tbffer through their websites.

Axis 3 - Safety of products and services

The results obtained showed that most of the AdgerBconomic institutions
provide safe and high quality products and services

Axis 4 - Credibility in declaration

The results showed that most Algerian economidtuigins provide credible
advertisement, without any deception, misinformatior pursuit of profit without
paying attention to ethical considerations.
Axis 5 - Justice in pricing

The results obtained showed that the Algerian emdnanstitutions havdair
and transparerqricing of their products; they offer low price and highatjty products
and services, with competitive cost of production.

Axis 6 - Delivery date commitment

The results showed that the Algerian economictutgdns make deliveries on
time, with the required specifications. Th@gpond quickly to customer requests.

Axis 7 - Gaining a competitive advantage

The results showed that the Algerian economic tutstns have close
relationships with their customers. They are keegdin the satisfaction and loyalty of
their customers, and this should result in addaigorofits and market share; it also
helps to enhance their competitiveness.

Third - Analyzing and testing correlations between the vaables of the study
In order to determine the correlation between ma@@mmitments when
completing deals and competitiveness enhancentenB¢arson correlation coefficient

was measured between the first and the seventh &kes is illustrated in the table
below.
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Table 3; Correlation coefficient between the first and seveath axesCorrelations

Axis 1 AXxis 7
Axisl Pearson correlation 1 0.845
Sig. (bilateral) 0.034
N 36 36
Axis7  Pearson correlation 0.845 1
Sig. (bilateral) 0.034
N 36 36

Source spssresults

It is clearly noted that the value of the correlaticoefficient between the two
axes is positive and equal to 0.845 for a confidanterval of 95%. Thus, a correlation
exists between moral commitment when completinglsdesend competitiveness
enhancement. The same procedure was followed, lagumiag the Pearson correlation
coefficient between the rest of the axes and thkiergh axis. It was found that there is a
statistically significant correlation between e-goarce ethics and competitiveness
enhancement within an institution.

However, some Algerian economic institutions perfed only primitive e-
commerceactivities such as advertisement, promotion, acdesinformation, and
payment on delivery; they have not reached yetsdw®nd level of instantaneous pay,
like Pay-mail, which allows the implementation ohancial transactions and cash
transfers on the Internet.

Conclusion

Undoubtedly, the evolution of the use of electraabcnmerce (e-commerce) has
resulted in several problems. Such a situationiregithe provision of security and
confidence in e-commerce transactions, throughagpi@te means that ensure that the
data contained in e-commerce contracts are authamil also to provide enough
assurance and safety required for the developnightibkind of commerce. Nowadays
e-commerce uses various advanced technologies ff&rd aumerous privileges that
make us think about how and to what extent canneroerce promote and enhance the
Algerian economy in the future. This is certainbyirgg to help reduce the widening gap
between the Algerian economy and the economielseofiéveloped countries and those
of other developing Arab countries.

The most significant findings in this paper are:

- Ethical commitment results in raising the ecoronprofitability. Also,
dedication to e-commerce ethics allows the Algegaonomic institutions to gain
a competitive edge;

- Most of these institutions are loyal to busineghkics in dealing with e-
commerce. However, despite the proliferation ofosymerce in the world, the
Algerian authorities are still not aware of theangy to adopt e-commerce as a
legal advanced technique SO far;
- Most Algerian joint venture companies use thermét only for advertisement;
this can clearly be noted in the websites of songeran institutions. It was
found that these institutions use the Internet ¢olgresent their key data, such as
their address, nature of their activities, and achhumbers; only a few of them
offer products and services over the network.
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