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Deter mination Students preferences to mobile services
by using conjoint analysis

Abstract:

We have the evolution of mobile phone use significantly all over the world.
Because the mobile services sector the most important sectors of success as it contains a
large number of participants and witness this great competition among the dealers, and
Joint analysis was used in the telecommunications services provided in order to find
the best services that can be communications clients recommend them. Where joint
analysis is used extensively in marketing as a research technique for the study of
customer preferences for services or products and customer simulation options. It is
used in the design of new products, in this paper, uses a_joint analysis to see how the
estimated university students the various aspects of the mobile phone service

properties. And students were selected because they are the most important segment
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of customers in the field of mobile services, and based on the results of the study

suggest Marketing’s customers to mobile phone strategy.

Keywords : mobile services, technology joint analysis, college students, the characteristics of

the service, marketing, customer options.
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