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The impact of banking services' marketing mix on competitiveadvantage:a
case study of the PopularCredit Bank of Algeria agency in Maghnia

Abstract: This study aims to highlight the impact of banking services' marketing
mix on achieving the competitive advantage of Algerian banks, by highlighting the
role of the marketing mix elements (banking services, price, place, promotion,
material significance, employee performance, banking operations), which represent
the most important factors that affect the achieving of competitive advantage. In
order to clarity this, the study was then distributed to a sample consisting of 40
clients of the Popular Credit Bank of Algeria in the Maghnia Agency. The study

concluded that there is an actual impact of the banking marketing mix on the
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competitive advantage of the bank, where the importance focused on the factors of

pricing and the performance of employees.

Keywords: Bank marketing, Banking marketing mix, Banking services, Competitive advantage.
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