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Abstract: 
      The study aimed to know the impact that organizational learning has on the innovation of new products 

in the Mobilis Corporation and the agencies of Jijel state, through its three dimensions: the strategic 

dimension, the organizational dimension and the cultural dimension. The questionnaire was relied on as a 

tool for collecting the necessary data on the study variables. The study was conducted by Mobilis agencies. 

For the Wilayat of Jijel (Jijel, Al-Tahir and Al-Millia). 

     The results of the study concluded that there is a strong positive impact of organizational learning in 

creating new products due to the effect of the organizational dimension in creating new products, and the 

absence of an impact on both the strategic and cultural dimensions, The study presented a set of 

recommendations, the most important of which is the need to take advantage of the dimensions of 

organizational learning, support innovation in the product, and make continuous improvements in the 

product and its complementary services. 

Keywords: Organizational Learning, Innovation, New Product Innovation, Mobilis Corporation. 

(JEL) Classification: D23, D83, L25, O31, M54. 

                                                           
 

 



  
 

  

 

1.

1.1.

 

 

 

 



  
 

  

 

 

 

 

 

 

 

 

 

2.1.

3.1.  

 



  
 

  

 

 

 

 

4.1.  

5.1

1.5.1 . Aihemaituoheti WUJIABUDULA, Cemal zehir,The effects of organizational learning on 

firm performance through product innovation , journal of global strategic management, V 10 , n1 , 

june 2016, Yildiz technical university. 

 

 

 



  
 

  

 

1.5.2 . Ozlim yasar ugurlu, Mustafa kurt , The Impact of Organizational Learning Capability on 

Product Innovation Performance: Evidence from the Turkish Manufacturing Sector, Emerging 

Markets Journal ,vol 06.N 1. University of Pittsburgh , 2016.  

1.5.3 . Mohamed Sulaiman, Islam Mohamed Salim, Organizational Learning, Innovation and 

Performance A Study of Malaysian Small and Medium Sized Enterprises, International Journal of 

Business and Management ,Vol 6, No 12, December 2011. 

 

1.5.4 . Joakin Alegre, Ricardo Chiva,David Gobert.Rafael, Organizational Learning Capability and 

Product  Innovation an Empirical test on spanish and italian ceramic tile producers 

,Castilon,spain,2006. 



  
 

  

 

2.  

1.2.

1.1.2.

". 

 



  
 

  

 

 

 

 

2.1.2.  

 

 

 

 

 

 



  
 

  

 

 

3.1.2.    

 

 

 

 

4.1.2.    

 

  .أ



  
 

  

 

 

 

 

  .ب

 

 

 



  
 

  

 

 

 

 

2.2.

1.2.2 .



  
 

  

 

2.2.2 .

 . أ

 . ب

3.2.2 .

 . أ

 

 . ب

 



  
 

  

 

 

 

4.2.2 .

 

 . أ

 . ب

 . ت

 . ث

 

 . ج



  
 

  

 

 . ح

5.2.2  .

 

 . أ

ب.

 ت.

 ث.

ج. 

 ح.

 خ.

د.

6.2.2 .

 

 . أ

 . ب

3. 

1.3.



  
 

  

 

2.3.

1.2.3.

2.2.3. 

3.2.3. 

3.3.

1.3.3. 

2.3.3. 

 



  
 

  

 

 

3.3.3.

 

 

 

≥

 

4.3.

4.3. 1.



  
 

  

 



  
 

  

 

4.3. 2. 

 



  
 

  

 

,

 



  
 

  

 

 



  
 

  

 

 

5.3. 



  
 

  

 

6.3. 

7.3. 



  
 

  

 

4. 



  
 

  

 



  
 

  

 

5.

5. 1 .

 

 

 

 

 



  
 

  

 

5. 2 .

 

 

6.

 

 

 

 

 

 

 



  
 

  

 

 

 

 

 

 

 

 

 

 

1. Cemal, Z. (2016). THE EFFECTS OF ORGANIZATIONAL LEARNING ON FIRM 

PERFORMANCE THROUGH PRODUCT INNOVATION. journal of global strategic 

management , 10 (1), 81. 

2. keith, s. (2018). The use of cronbach's Alpha when Developing and reporting research 

instruments in science education. research in science education (48), 6. 

3. lendrevie, j., & lindon, d. (2003). Mercator Théorie et pratique du Marketing. (7, Éd.) paris: 

paris Dlloz. 

4. ugurlu, O. Y., & kurt, M. (2016). The Impact of Organizational Learning Capability on 

Product Innovation Performance:Evidence from the Turkish Manufacturing Sector. 

Emerging Markets Journal , 06 (1), 72. 

5. Yu, Z., & xiaowen, j. (2018). Study on the Relationship Between Organizational Learning 

and Business Model Innovation,3rd International Conference on Economic and Business 

Management. Advances in Economics, Business and Management Research , 56, 323. 


