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Abstract:

The paper aims to study the development of e-tourism and the development of t online travel agency
OTA and its impact on international tourism activity and the impact of the covid-19 crisis on the activity
of OTA in the international level. the results showed a remarkable development in electronic tourism in
recent years, as revenues from OTA more than 800 billion US dollars in 2019 ,and the results also show that
online travel agency OTA have an important role in international tourism activity, as Booking agency is the
leading online travel agency (OTA) in terms of revenues, as it achieved first place with revenues of about
15.07 billion $a year in 2019, Where Booking agency and Expedia agency represent 73% of total revenue
for the top ten 10 travel companies online, and with the outbreak of the Covid-19 pandemic, online travel
agencies around the world have faced unprecedented difficulties, as second-quarter 2020 revenues for the top
20 online booking sites showed a decline. A total of about 14 billion$, i.e. the annual rate of change -82%, as
the losses of online travel agencies exceeded 190 billion $ of total bookings in 2020, however, this sector has
performed better than other travel sectors, largely due to the variable cost structure that allows them to respond
quickly to the market slowdown and better maintain profitability compared to other industries.
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