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abstract:The current study aimed at revealing the degree of contribution 

of the tourism media in promoting domestic tourism and evaluating the 

direction taken by the tourism media in Algeria. It is concerned with it, and 

a significant number of people belonging to the group were contacted, as 

the study sample consisted of 80 male and female respondents, randomly 

selected through social networking sites, and we also tried to see the 

opinion of workers and those interested in this field of media and tourism. 

The results showed that the tourism media helps tourists in making their 

decisions and determining their positions before the tourist trips. 
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